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THE MUSEUM OF MODERN ART EXPLORES THE ROLE OF 
CONTEMPORARY PRINTED ART 

Thinking Print: Books to Billboards, 1980-95 
June 20 - September 10, 1996 

Printed art created during the past decade and a half is the subject of a wide-ranging 

survey opening at The Museum of Modern Art on June 20, 1996. THINKING PRINT: 

BOOKS TO BILLBOARDS, 1980-95 features artists, ideas, and techniques that emerged 

during the 1980s and 1990s, as well as works by long-established printmakers. New formats 

such as billboards, matchbook covers, subway posters, and T-shirts are seen together with more 

traditional wood and linoleum cuts, etchings, and deluxe illustrated books. In addition, the 

exhibition explores important thematic issues of language, photography, politics, and the body 

that were at the forefront during this period. While focusing on the diversity of American 

printed art, the exhibition also presents a wide range of works produced by European artists. 

Organized by Deborah Wye, Chief Curator, Department of Prints and Illustrated 

Books, who also wrote the accompanying catalogue, THINKING PRINT comprises 235 

works by 147 artists drawn primarily from the Museum's extensive holdings of new prints 

and illustrated books acquired since 1980. The exhibition builds on the Museum's tradition of 

exploring developments in printed art, following the surveys PRINTED ART: A VIEW OF 

TWO DECADES (1980) and CONTEMPORARY PAINTERS AND SCULPTORS AS 

PRINTMAKERS (1964). In conjunction with THINKING PRINT, the Museum has 

commissioned prints by Barbara Kruger, which will be tail-mounted on 40 Manhattan buses, 

and by Jean-Charles Blais, which will be seen on 15 telephone kiosks during July; a T-shirt 

created by Kruger will be for sale in The MoMA Book and Design Stores. In addition, the 
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